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Why LinkedIn? 



Building a brand

How can you use LinkedIn 
to build a brand and why 
being ‘you’ is important 

Optimisation 

How to optimise your 
profile to stand out and 

create your social uniform 
for your business  

Your network

Connecting and building an 
impactful network on 

LinkedIn  
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Skills event: Mastering LinkedIn

Content

What to write and when to 
post for maximum impact 
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1 Building a brand 
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Francesca Tricarico - Building a brand 
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Dressing smart… for the internet 

● Linkedin is a ‘professional’ network.  

●  ‘Dressing smart’ for work now includes having 
a good social media profile.  
 

● Your social ‘self’ should be no different from 
your professional ‘self’.  

● Consider: How do I want to be perceived? 
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2 Optimisation 
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Dressing smart for the internet 

“Optimising your LinkedIn profile is an 
essential first step for satisfying buyers’ due 
diligence” - 49% of B2B buyers will 
research a person/seller on LinkedIn and 
and 50% avoid RM’s with incomplete 
profiles.
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Common profile mistakes 
● No Background/banner image

● Poor profile photo  

● Minimal summary or lacking in detail

● Sales boasting  

● Too much detail on previous roles

● No recommendations 

● Lack of keywords

● Unpersonalised URL   

● Meaningless job titles  
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Keywords are… key
● Define your top 3 keywords you 

want to be found/associated with

● Add them to your headline, 
summary & working experience

● Improves your company image and 
will reflect a more professional 
image   

● For example, when I’m looking for 
growth hackers in the United 
States, the top results all have 
“Growth Hacker” in headline and 
current job position.
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It’s also your business’ social uniform
● Your business should have a 

unified LinkedIn account 

It’s a team effort - not just sales & 
marketing 

● Improves your company image and 
will reflect a more professional 
image   

● An active senior leadership team 
will enable easier connections 
across the team
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3 Your network 
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Your network = your net worth *  

● 30,000 connection limit with unlimited 
followers see your content 

● Quality vs quantity - Doesn’t have to be a 
choice. A connection is not just a 
connection with me it’s a link into my 
connections & network 

● Avoid third party platforms

●  Don't add too many too quickly - you can 
get blocked (for a week then a month)

  

* Daniel Disney - Daily Sales
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Tiny Gains… 
✅ Aim for: 20-30 new connections 
a DAY = 100 a week, 5k a year

✅  BUT in reality it could be 
THOUSANDS in terms of connections. 
My 2nd degree network is over 1.6 million 
people!  
 ✅ LinkedIn search is strong - role, company, 
industry. You can use Boleon searching “and” “or” 
“not” (accountant) AND (xero)

✅  LinkedIn DOES have search limits (more on 
Sales Nav) 
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Let’s get connected, but the right way! 
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4 Content! Content! Content!  
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Content - making an impact

Image posts Native Video posts 

x 3
Improvement over text posts 

x 5
Improvement over text posts

● The LinkedIn algorithm appreciates long-form posts text because it 
keeps readers on the website a lot longer. 

● 30-90 Second video posts are the most effective   



MASTERING LINKEDIN  

Creation vs Curation  

PROS

● Efficient
● Can be delegated
● Can build your ‘expert’ 

view 

CONS
● Can be seen as ‘ lazy’
● Topics can overlap

Limited personalisation 
 

PROS

● Be seen as a thought 
leader

● More personality 
● Original content can be 

more ‘impactful

CONS
● More time
● Difficult to keep ‘fresh’ 

 
Good mix of original and 

curated content 



MASTERING LINKEDIN  

Content - not all about YOU 

Interesting 
content about 

others 

Sales or 
promotional 

content 
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Content - ‘human’ vs professional    
This means ditch the need to be the 
ultimate professional. As our members 
are finding out right now, trying to be 
uber professional with your content 
for LinkedIn just doesn’t work. 

When you turn up as human first, i.e. 
yourself, LinkedIn also gets to be a 
more fun place to hang around in.

AMC, Heather Townsend 
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Best times to post... 



MASTERING LINKEDIN  

The Power of a Headline...
Strong post headlines…

"I got fired."

"I quit.”

"I turned down [x] dollars"

"I lost everything."

"I lost [x] £££."

"I gave up."

"We were on the brink of failure”

Take away: Instead of 
boring beginnings, 
start with something 
that’s interesting and 
engaging. 

GRAB PEOPLES 
ATTENTION
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Posting - tagging & #hashtags
Tagging a business opens 
your post up to their 
followers

Tagging people can drive 
engagement and the reach 
of the post 

#Hashtags are a great way 
to get into linkedIn’s 
TRENDING section but also 
to drive discovery 
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How long should I spend? 

● Add new connections - 5 mins 2 or 3 times a day

● Write a blog - 30 mins

● Share news - 5 mins

● Respond & engage - 10 mins

● Newsfeed reading - 5 mins 



MASTERING LINKEDIN  

Posting - hints and tips

● Mix up your content

● LinkedIn is now a 24/7 social platform    

● Don't be afraid to be ‘you’ 

● 2-3 times a week MIN

● Build up until you are posting once a DAY

● Avoid posting more than once a day

● Deliver POSITIVE or solution focused 
content 

● Don’t pitch - be you and write to your target 
audience.  

● Treat a LinkedIn message like a phone 
message or email - respond to them! 

● Don’t send long messages when you 
connect. Mostly when people do this it’s 
spam!
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What’s next?  
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Follow, Connect and Expand
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What’s your score? 

www.linkedin.com/sales/ssi

https://www.linkedin.com/sales/ssi
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Any questions? 
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Future Positive Community...

● 4th episode of the podcast out NEXT week with Claire Bennison 
from the ACCA

● Resource hub 

● Previous podcast episodes (Also on the hub!)  

● Look out for more info about the next skills event 

● More events, podcasts & resources coming soon! 
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Thanks
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www.futurepositivecommunity.com

#FuturePositive
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